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About This Series
Focused on how to market, sell, and lead through these challenging times

Learn how to use OptiChannel Social Marketing & Sales from people who do it

Who’s it for?

● Leaders, Sales, Marketing People
● Agencies
● Printers
● B2B & B2C Orgs of all shapes and sizes

MindFire, Inc | Text anytime: 1 (949) 506-5835



WE’RE LIVE!

Chat on LinkedIn, 
Facebook, Zoom

Stay interactive!

Let’s connect!

MindFire, Inc | Text anytime: 1 (949) 506-5835



The LinkedIn 
Economy: 

Unlocking the 
World's 

Fastest-Growing, 
Most 

Misunderstood 
Market

(And The 4 Secrets to Siphoning 
Leads & Sales For Your 

Business)



Today’s Workshop:
1. Why the opportunity is so 

large right now

2. How the 4-Pronged 
Social-Selling Strategy works 
(with real-life examples for each)

3. Tools you can use to 
accelerate the process (brand 
new)

4. Next Steps & Q+A



Why 
Now?



The world 
has changed.



A very 
simple, but 
profound 
realization ...



Producing content (correctly) is 
the easiest way for everyone to 

reach their goals.



Here’s Why ...



Content Saturated Platforms

MORE 
CONTENT

THAN 
VIEWERS

Content Saturated Platforms



Content Saturated Platforms

THAN 
CONTENT

MORE
VIEWERS

Content Deficient Platforms





<1%



OptiChannel is finding your (or your Client’s) market ...

In the places they “hang out” …

So you can reverse engineer where their attention is right now.

Then, use contextualized content to engage them …

And orchestrate meaningful interactions and conversations across the small 
handful of channels that matter.

Then, doing this at scale, applying what you learn and repeating the process.



1%99%



The 
OptiChannel 

Social 
Selling 

Framework



Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market



Drop Your Social Selling Score In Chat!



Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework: Establish Your Brand

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market





Why Having an Effective LinkedIn Profile Matters
● Much more than just a resume -- it’s your selling “brand”

● People are judging you based on your profile

Source:  IDC, “Social Buying Meets Social Selling: How Social Networks Improve the Purchase Experience”





Your Profile Can Make a Strong First Impression

Source:  IDC, “Social Buying Meets Social Selling: How Social Networks Improve the Purchase Experience”



The Big Mindshift:

1] “ME ME ME!!  I’m so awesome!”

2] “Here’s how I help businesses/people/situations 
just like yours.  Here’s what I deliver you. 

(And yes, I’m awesome … but it’s for YOU)”



Your 
Headshot
65% of B2B 
buyers say an 
informative 
LinkedIn profile 
is an important 
factor in deciding 
whether they 
engage with a 
seller

Your photo 
matters



Your Cover 
Image





Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework: Publish Content

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market





Try Each Option:
Text Posts (No Image)

Text Posts + Image

Text + Video

Text + Documents

Text + Poll

Text + Article



Publishing content -- even well-written 
comments -- with the proper Profile, 

gets results:



Publishing content -- 
even well-written 

comments -- with the 
proper Profile, gets 

results:



Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework: Publish Content

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market







#ImSoFunnyLookAtMe #digitalmarketing



Find, track, and 
use Hashtags 

your Target Market 
listens to





Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework: Connect

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market



To Connect:
● Find people in your Target Market (by searching, engaging in content, 

and so on)

● Personalize (and/or contextualize) the connection request note if you 
can

● Act like a normal human-being -- don’t pitch!

● Use the “tradeshow lunch” rule

● Many opportunities through natural engagement



Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework: Engage

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market



The ‘Social Selling’ Framework: Engage via Hashtags



The ‘Social Selling’ Framework: Engage via Search



The ‘Social Selling’ Framework: Engage via Search



The ‘Social Selling’ Framework: Engage via Hashtags



Comment your “2 cents”:

Ask a question

Add some value (including LIKE or some other action)

Reply to someone else’s comment

Give your unique insight

Describe a similar scenario you were involved in

Don’t pitch

Drop value

Give 2 cents (or hundreds)

Send a personalized Connect request (“Hey Ben, saw 
your awesome post about XYZ …”)



The ‘Social Selling’ Framework

Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

1-2x p/mo

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

3-7x p/week

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

20-30 p/day

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market

50-100 p/day



Do You 
Think 

You Can 
Do These 

Steps?



Social 
Selling 

Assistant

THE



Social 
Selling 

Assistant

THE



















Establish Your Brand

Recraft your Profile w/your 
Target Market in mind.  Update 

often to show how you help your 
Clients succeed

Connect

Build connections & 
trust w/ Companies 

& People in your 
Target Market

The ‘Social Selling’ Framework

Publish Content

Publish high-value 
Content, using Hashtags 

your Target Market 
“listens” to

Engage

Discover conversations, 
using Hashtags & Search, 

and engage to create value & 
attract your Target Market



“Marketing 
Intelligence” > Social 

Selling Assistant

OptiChannel means finding & 
engaging your market on the 
platforms & channels that matter 
to them.  

By reverse-engineering where 
your consumer’s attention is, 
knowing how to locate 
under-priced attention, and then 
using contextualized 
communication for each specific 
channel, you gain a competitive 
advantage that fills your funnel 
faster at better ROI.  

LinkedIn is one of those places.

OptiChannel 
Campaign 

Management



“Marketing 
Intelligence” > Social 

Selling Assistant

The “Market Intelligence” 
module helps you find people & 
companies to market to.  It can be 
used on its own and feed data to 
other systems, or within MindFire 
OptiChannel “Campaigns”.  

The “Campaign Management” 
modules help you build 
OptiChannel campaigns to 
engage your database, using your 
own data or that which you’ve 
nurtured via “Market Intelligence”

OptiChannel 
Campaign 

Management



Do it for 
yourself (or 
your sales 

team)

Sell it as a 
service

Two Ways This Brings You Value ...



Questions? :)



Would You Like to 
Learn More?



How We Can Help:
1. If you want access, drop “SSA” in the chat right now.  

a. We’ll give you a URL where you can request a Seat 
b. You’ll get free access to all features (up to certain limits)

2. We’ve also blocked out time to speak privately, 1:1, to help you 
understand how Social Selling can:
a. Help your business reach its goals
b. If you’re a service provider (printer, agency, etc.), how you can 

offer OptiChannel Services to your clients  



Workflow Designer 
(formerly MindFire Studio)

Blueprint Editor 
(formerly Da Vinci)



What You’ll 
Get ...

 (First 10 only). 



Create up to 10 Target Markets… 



Retrieve Unlimited Articles...



Visit up to 10 Hashtags p/day...



Visit up to 10 Companies p/day...



Import to CRM/MA: Currently export only. Future enhancements to include upload to 
MindFire and to other systems like Salesforce, Marketo, Hubspot etc through Zapier.

Find more People at each company ($ upgrade)...



Find & Import up to 50 People/day from LinkedIn 



Import to CRM/MA: Currently export only. Future enhancements to include upload to 
MindFire and to other systems like Salesforce, Marketo, Hubspot etc through Zapier.

Visit & Connect with up to 10 People p/day...



Spaces are very limited
.

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



How We Can Help:
1. If you want access, drop “SSA” in the chat right now.  

a. Our team will follow-up and get you access.  
b. You’ll get free access to all features (up to certain limits)

2. We’ve also blocked out time to speak privately, 1:1, to help you 
understand how Social Selling can:
a. Help your business reach its goals
b. If you’re a service provider (printer, agency, etc.), how you can 

offer OptiChannel Services to your clients  



WHO IS THIS FOR:

[1] Printers, Agencies, Marketing Services 
Companies

[2] Owners, leaders, sales, marketing, 
production

[3] Who realize they need to serve Clients 
more effectively, and need to grow revenue & 
margins



What You’ll Get:

On the session, we’ll help you get:

● Clarity about EXACTLY what your goals are; and 

● The SPECIFIC steps you can take to achieve 
your goals with OptiChannel Social Marketing 
& Selling



We’ll give you an overview of the training, software, and new practices you 
need to the BEST results in the shortest possible time.



Spaces are very limited

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



Now You Have Two Options ...

First option: Do nothing, and miss this opportunity 
to speak with us and our expert team (free)

Second option: Schedule a session, and see if 
using or selling OptiChannel services to your Clients 
makes sense



Spaces are very limited

SIGN UP NOW 
AT:

MindFireMarketing.Com/Yes



If You Don’t Think You’re a Fit Yet … 
We’re using other tools …

We’ve tried before and failed ..

We’re not technical …

We’re not a marketers …

We’re too small …

We’re too big …

That’s ok.  Really!



Spaces are very limited

SIGN UP NOW AT:
MindFireMarketing.Com/Yes



Why This Matters Now More Than Ever
On LinkedIn:

- 92% of buyers engage w/you IF you're seen a thought-leader.

- Correctly view 10+ profiles of people in your target accounts, & 
you're 69% more likely to exceed quota.

- You're 70% more likely to get an unexpected sale if you're engaged in 
a LinkedIn Group.



Why This Matters Now 
More Than Ever

Always provide value.  
Continue to publish even 
when you think no one is 

listening.

When you do this 
consistently, you too can 
win six-figure deals you 
don’t even know about.



Spaces are very limited

SIGN UP NOW 
AT:

MindFireMarketing.Com/Yes



If you have any questions about whether this is right for 
you, please type in the chat.

→ MindFireMarketing.com/Yes ←





THANK YOU!

David Rosendahl
President @ MindFire


